CASE STUDY:

In partnership with TVSquared, Tubi ran

Tubi a study to gain visibility into the

- incremental reach OTT delivered beyond
DI'IVGS Incremental linear, understand audience overlap and
Reach inform optimizations to maximize reach
WINN-DIXIE AND THEIR AGENCY, USIM, PARTNERED and reduce duplication.

WITH TUBI TO EXTEND REACH OF THEIR
MESSAGING TO AUDIENCES BEYOND THOSE
EXPOSED TO LINEAR INVESTMENTS
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Source: TVSquared, August 2020



